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A Focus on
Inclusion

In response to the increasing inequity issues facing
the country, Ally Financial broadened and deepened
its diversity and inclusion efforts.

IN MARCH 2019, THE FIRST CLASS OF
ALLY’S “MOGULS IN THE MAKING” PROGRAM
GATHERED IN DETROIT. THE BUSINESS PLAN
PITCH COMPETITION OFFERS STUDENTS
AT HISTORICALLY BLACK COLLEGES AND
UNIVERSITIES AN OPPORTUNITY TO LEARN
AND PRACTICE VITAL SKILLS.

IN SOME WAYS, ALLY FINANCIAL’S LONGstanding values of fostering inclusion,
building understanding, and embracing
differences are simply an effort to live
up to its name. After all, the term “ally”
has taken on new significance in recent
years, often referring to those who
actively support marginalized groups
in an effort to reform systems that work
against them.
Ally spent the past year creating a
financial and social inclusion road map
that aligns with the brand’s promise
to “Do It Right,” says CEO Jeffrey J.
Brown. To that end, Ally also hosted

“Let’s Talk About It” sessions in response
to the social unrest that marked last
summer, during which employees
shared their personal stories with one
another.
“The participation was phenomenal
and led to some very powerful, eyeopening conversations,” Brown says.
“Listening is such an important part of
leadership.”
Brown adds that one of the highlights of his year was working with
students from Ally’s second annual
“Moguls in the Making” competition,
created in collaboration with the
Thurgood Marshall College Fund. The
program gives young entrepreneurs from
historically Black colleges and universities (HBCUs) an opportunity to develop
business plans, gain career skills, and
build their professional networks.
“I think all CEOs should take time to
meet with students, hear what they are
saying, learn about the challenges they
see in the future and how we might address them,” he says.
The company’s culture of diversity
and inclusion helped drive its success—
even during the challenges of the past
year, Brown says. Ally grew 6% year
over year in 2020, with $6.7 billion in
revenue, its highest-ever annual result.
In 2021, Ally plans to broaden and
deepen initiatives that address the
wealth gap and economic mobility. It is
also committed to improving mobility
within the company itself. To further
those efforts, the company is working
to amplify the voices of its employee
resource groups and identify diversity
and inclusion champions—leaders
who will push forward inclusion initiatives and transform philosophies into
operations.
“The dedication and compassion I
saw from our people last year exemplify
our culture and remain a driving force
behind our ability to deliver exceptional
products, services, and results,” Brown
says. “I am proud of how far we’ve
come, but I recognize there’s more
to do.” ■

